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Hello and welcome!
2020 was a year of video conferencing 
and webinars

Amongst the vast array of economic and social disruptions 
caused by the COVID-19 outbreak, remote work and online 
education have become the new normal. 

With this significant “stay-at-home” shift, companies, schools, 
and other organizations worldwide faced an urgent need 
to implement a 100% online communication model. And this 
is where online meetings, video conferencing, and webinars 
came to the rescue. 

That’s why we decided to create our new report with 
a broader perspective. Hence, we changed its name to State 
of Online Events 2021 and took digital gatherings of all shapes 
and sizes under the microscope. 

Let’s drill in!
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Highlights
Overnight, we found ourselves in a reality where educators 
had to teach their pupils and students in virtual classrooms. 
The same goes for professional courses and training 
sessions. Moreover, traditional conferences have reinvented 
their latest editions as digital ones, and online meetups 
replaced regular office meetings for businesses on the entire 
globe.

These pivotal shifts explain the 266% increase in the number 
of events organized globally on the ClickMeeting platform 
in 2020, comparing to 2019.

When it comes to North America specifics, we can pinpoint 
that the average time spent on webinars is as much as 59 
minutes, which is the highest result compared to other 
countries we analyzed.
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Key takeaways

In 2020, 2,316,074 online events were held 
on the ClickMeeting platform, which gathered a total 
audience of 30,779,244 attendees.

The most popular types of online events were live webinars
with a result of 1,541,925, online meetings with a score 
of 649,367, and automated webinars - 106,478.

The average webinar duration was 99 minutes, whereas 
the average online meeting lasted for 65 minutes.

The average time people spent on attending a webinar 
is 40 minutes, while online meetings kept their attendees 
in the event room for an averagely of 35 minutes.

Tuesdays, Wednesdays, and Thursdays have been the 
most favorite days for organizing online events.

Online events’ hosts favored the Presentation tool (which 
stands for a PowerPoint presentation, spreadsheets, PDFs, 
doc files, and other content formats) – this feature was in use 
for 53% of online events in 2020. The second place 
on the podium goes to the Screen sharing, which was put 
to action during 18% of web conferences.

$ 2,034,124.62 - is the total amount of money earned 
worldwide through organizing paid webinars. 
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The world rushed 
to online events

There is no doubt that the pandemic triggered accelerated 
digitalization processes in business and education. 
The “stay-at-home” situation forced millions of people worldwide to 
transfer activities conducted onsite to the online reality. 

From lectures and classes, through business meetings, all the way to 
industrial conferences – they all had to transform into virtual events.

That major shift is backed up by numbers – in 2020, there were 
2,316,074 online events organized on the ClickMeeting platform, which 
gathered as many as 30,779,244 attendees.

To put that into perspective, back in 2019, we’ve counted 627,033 
events with a broad audience of 8,504,770 attendees.  

Events

Attendees

30,779,244

8,504,7702019

2020

2,316,074

627,0332019

2020

8,504,770



Types of online events
in 2020

Online meetings

On one side of the spectrum, we
distinguish online meetings as a way to 
get and work together in a group of up to 
25 people. It’s a solution that comes in line 
with a need to meet with team members, 
board members, managers, associates, 
customers, trainees, or students. 

The whole point is seeing, hearing, and 
talking to everyone in the event room and 
yet – use the tools initially created for a 
webinar – screen sharing, presentation, 
whiteboard, or surveys.

So, how many times online meetings have 
been conducted during 2020? Precisely 
649,367, all over the world.

Webinars

It’s impossible to paint a landscape of 
online events without putting a mountain 
of webinars in the middle. For the last 
decade, webinars have proven their worth 
and gained the respect of business 
owners, managers, marketers, 
salespeople, trainers, and educators.

The widespread usage of webinars 
comes from the fact that hosts can 
gather up to one thousand attendees in 
one virtual event room and stream their 
content with the use of audio-video, share 
their presentation and other file formats, 
showcase their products and offerings by 
sharing their screens and create a 
two-way communication through chat, 
surveys and polls, and Q&A mode.

Throughout the years, technology has 
evolved and allowed us to create new 
types of webinars, apart from a regular, 
live webinar. But before we look into them, 
let’s say it out loud:

There were 1,666,584 webinars 
hosted on ClickMeeting in 2020.
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As we outlined at the beginning, online 
events go beyond webinars. Even within 
webinars as a category, there are several 
different types of events. That said, let’s 
define these web conferences and put 
them into a structure.



Live webinars

As the name suggests, live webinars 
happen in real-time, allowing hosts to 
interact with a broad audience on the go. 
Live webinars are an ideal match for 
onboarding and training purposes, sales 
and marketing events, and product demos.

This classic version of webinars is still the 
most popular – in 2020, on ClickMeeting, 
there were 1,541,925 live webinars.

On-demand webinars

With this type of webinar, organizers 
pre-record their webinars to release it to 
their contacts, leads, or students so they 
can watch it anytime and anywhere they 
want. 

On-demand webinars are a way to go 
when it comes to generating leads or 
running online courses. It depends on 
whether an on-demand is free or gated 
with a paid access, but we’ll go back to 
that.

Here, we are looking at a number of 8,759 
free on-demand webinars in 2020. It is 
worth noting that this option is still relatively 
new and in the early adoption stage.

Automated webinars

Unlike on-demand events, automated 
webinars (also with two variations – free 
or paid) occur on a specific day and hour. 
However, just like above, organizers need 
to have a recorded material first and then 
enrich it with a Call-To-Action, a video clip, 
or a survey. 

This kind of event broadcasts totally on 
autopilot, which lets organizers reinvest 
their saved time. However, there’s also a 
hybrid model – automated webinars, 
which a host can hop in to moderate the 
chat and answer questions in real-time.

If you look again at our data, we can see 
that as many as 106,478 free automated 
webinars took place in 2020.
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Paid webinars

One of these solutions is the paid webinars, which, long before the 
pandemic, proved their value as a direct way to organize commercial 
training sessions or online courses.

In a very simple way, teachers, trainers, or private schools could earn 
money on their educational offer, regardless of the geographical 
location of their customers – students or trainees. The new reality has 
reinforced this type of webinars as a tool for monetizing knowledge and 
skills.

Let the numbers do the talking again:

The number of paid live webinars in 2020 – 6,201
The number of paid automated webinars in 2020 – 1,431
The number of paid on-demand webinars in 2020 – 948

Although live webinars take the lead again, the analysis clearly shows 
that many entrepreneurs employed automation (on-demand and 
automated webinars go on autopilot) to earn money in those 
challenging times.
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“
Our primary goal was to move our event online 
successfully and, by doing so, deliver a great experience 
to our attendees. We also wanted to expand our database. 
I’m glad to say we were able to achieve all our goals and 
the online event turned out to be a big success, with over 
1400 attendees joining in from 51 countries. This is a 2x 
jump from 2019 when we hosted events for about 600-700 
attendees from 21 countries. 

How many huge virtual events powered by webcasting technology 
took place in 2020? We’re looking at a number of 842 summits, and 
while the germophobic reality stays so far, we’ll be seeing the event 
industry continue to go digital or hybrid this year.

Huge virtual events AKA webcasts

Looking at online meetings for 25 people as a microscale, it’s time to 
jump to a macroscale and highlight the webcast technology which 
allows broadcasting content to a staggering 10 thousand viewers!

Huge virtual events were an answer for the event industry which was 
strongly hit by the lockdown. While canceling or postponing onsite 
events was an ad-hoc option at the beginning of the Coronavirus 
outbreak, businesses needed to figure out a way to stay in the game.

Moving traditional conferences to a digital sphere was an only 
– and turned out to be – successful solution.
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Maciej Saganowski, 
founder of the ProductCamp conference held entirely on ClickMeeting this year
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Purposes for running 
online events in 2020
Now it’s time to scrutinize online events when it comes to their goals. 
Remote work and online education have been certainly dominating 
on traditional and social media since March 2020, but let’s have a look 
at our data concerning business purposes hiding behind video 
conferences.
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Online courses and training 
sessions

One of the leading aspects of the COVID-19 times 
is that schools and universities had to close their 
premises and continue their educational 
programs in virtual classrooms. 

Overnight, e-learning had to replace traditional 
learning, and that necessity also referred to the 
training industry and private academies 
providing professional courses.

This reality finds confirmation in our data. As 
much as 44,2% of online events organized on 
ClickMeeting in 2020, were online courses (15,1%)
and training sessions (29,1%). Please note that 
within a training category, we also include internal 
training events and onboarding training sessions.

29
,1%

44,2% of online events organized on 
ClickMeeting in 2020
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22,5%product demos

marketing events

Product demos and marketing events

The second major category is the last decade's heritage of using 
webinars for sales and marketing purposes. Reaching leads and 
customers regardless of their location is the heartbeat of running 
online events in the first place, and social distancing only enhanced a 
previously established trend.

That said, we've recognized that 36,5% of online events in 2020 were 
related to sales and marketing. This category breaks down into 
product demos (22,5%) – which are an excellent solution to showcase 
and sell both virtual and tangible products, and marketing events 
(14%) – which are about sharing valuable knowledge to generate and 
nurture leads.

14%

Online business meetings

In 2020 we entered an era where online communication and online 
collaboration are inevitable to keep companies going – from 
solopreneurs, through start-ups, small and medium companies, up to 
large enterprises.

Video conferencing apps and platforms have become primary tools 
for daily activities, such as daily or weekly team meetups, recruitment 
video calls, board meetings, or small web conferences organized to 
run workshops, close sales deals, or pitch angel investors. Among all 
online events that went on air in 2020, we classified 19% as online 
business meetings.

36,5% of online events in 2020 were related to sales and marketing



Online events 
in 2020 - how often, 
how long, and when?
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That’s 266% more!

How many events weekly?

As we highlighted earlier in this report, organizing online meetings 
and webinars was on an upward trajectory in 2020, and this growth 
strikes if we compare statistics with the ones from 2019.

From a weekly perspective, 2019 left us with an average of 12,172 events.
In 2020, on the other hand, we had a weekly average of 44,540 events.

How does it look like on the North American market? We’re looking 
at an increase of 83% of online events weekly comparing to the 
pre-pandemic year.

What’s the average time of an online event?

In real life, we can come across online meetups that last for about 10 
minutes, but there are also conferences scheduled to go live for several 
hours. 

Here’s how the average time of online events looked like in 2020:

Online meetings

6 5 min

which reflects the standard 1-hour-meetings we remember 
from the office days.
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How long did people stay during online events?

Back in the regular days, webinars have stand firm as a type 
of long-form video content that inspires attendees to stay till the end 
of the event. The average dwell-time in 2019 was 53 minutes, which 
is an impressive result, considering how hard it has been (and still is) 
to get people’s attention for such a long time.

In this year’s report, we will analyze it aspect for both – online meetings 
and webinars. And here’s how it looks like globally:

Online meetings

3 5 min

Webinars

4 0 min

The reason why dwell-time for webinars went down 13 minutes 
compared to the previous year can come down to several aspects:

First, with the entire education sector going virtual with their classes 
and lectures, 40 minutes may be closer to a regular class duration.

Second, online events have become a mass product in 2020; hence 
many newbies have been joining those web conferences and have not 
necessarily being used to stay until the end of an event.

Third, the remote work and video conferencing reality at such a scale 
and continuity have driven some psychological and social 
side-effects, named as “zoom fatigue syndrome” – which refers to 
people being tired meeting only online.
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Here’s how the online event dwell-time looks liked in particular countries:

Online meetings

3 5 min

Webinars

4 0 min

2 9 min 5 9 min

4 2 min 2 7 min

3 9 min 4 3 min

2 1 min 4 3 min

3 1 min 2 8 min

3 9 min 4 4 min

3 3 min 3 8 min

All

USA & Canada

Great Britain

DACH

France

Spain

Russia

Poland

The first place of the webinar podium goes to the US and Canada. We 
can interpret it as proof of a greater maturity these countries have in 
organizing and attending webinars.
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The most popular days for running online 
events

What’s the best day to organize a web conference? We’ve looked into 
our data, and we must say that every day of the week had some results, 
but there are three distinctive leaders (in that order, regarding the 
average number of events on air):

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

The weekend is obviously at the very end of the list, but with no null 
results. Mondays and Fridays have been quite busy but not as much 
as the above three musketeers. 

The most popular hours for running online 
events

OK, since we know what days have come victorious from this 
comparison, it’s time to look at the time of the day.Here are the top 10 
hours with the most significant results:

1.        

2.                                           

3.    

4.    

5.    

8 AM

7 AM

2 PM

9 AM

3 PM 6.        

7.                                           

8.    

9.    

10.    

12 PM

4 PM

11 AM

10 AM

1 PM

So, the conclusion – the office hours and early morning is the best 
time to throw a virtual get-together.
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The most favored 
features used during 
online events

The tremendous demand for online meeting and webinar platforms in 
2020 didn’t come from anywhere. For educators to teach and train, for 
marketers to share insightful content, and the team members and 
managers to collaborate efficiently – video calls are not enough.

The variety of multimedia and interactive features that all teachers and 
professionals can capitalize on during video conferences is the aspect 
that moves the needle.

In this section, we’re giving an overview of the ClickMeeting’s features 
over 2020, dividing them by the below categories.
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Engagement and interaction

Looking at this chart, it’s crystal clear that the Presentation feature 
is the most favorite tool used by hosts and presenters during 53%
of events. The name suggests that it’s all about the PowerPoint 
(or Keynote) presentation, but other file formats fall into this category – 
doc files, images, spreadsheets, or PDF files.

The second place goes to the Screen sharing feature (18%)
with a universal appliance for online collaboration, education, or sales 
and marketing.

Next, we have the Whiteboard (6,7%), which is perfect for educators to 
put down notes, draw visuals to explain complex topics, and the 
YouTube (6,4%) feature, which allows playing a chosen video clip 
directly from YouTube but within the event room.

Survey (5%) and Call-To-Action (2,6%) tools still seem to be 
underestimated on their way to be discovered as practical functions to 
gather invaluable feedback from attendees (Surveys) and drive more 
sales results (CTA button).

Presentation (52,54%)

AV view (5,26%)

Whiteboard (6,65%)

Screen sharing (17,9%)

YouTube (6,42%)

Survey (5,21%)

Q&A (1,98%)

Live streaming (0,02%)

Call-To-Action (2,55%)

Stream FB/YT (1,47%)
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E-mail communication 

Organizing webinars and virtual summits doesn’t boil down to only 
preparing the content for the event. There are other pillars 
of successful online events, and that's about both – spreading 
the word out and following-up attendees after the event.

That said, we took the usage of email communication available 
in ClickMeeting under our microscope.

We distinguish three types of messages events' organizers can send 
to their attendees, before and after an event:

Invitations – in 2020, there were as many as 18,076,014 email 
invitations that landed in recipients' inboxes.

Invitations reminders – we are talking about a mind-blowing total 
of 44,435,097 emails reminding recipients about upcoming events.

Thank-you emails – as many as 17,423,043 emails have been sent 
to events' attendees after the final whistle. Thank-you emails on 
ClickMeeting include a customized text, uploaded files, and a link 
to the event's recording (provided the recorder was turned on).
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Paid online events
- money-making 
machine
As with every crisis, the pandemic forced people to look for alternative 
ways to back up (or replace) their revenue sources. Technology, which 
has already been there on the market, was ready to be picked up and 
capitalized on.

Selling knowledge and practical how-to’s through paid webinars, 
online courses, and training sessions emerge from our analysis as a 
big winner.

In our last year’s State of Webinars, we highlighted that all 
paid webinars hosted in 2019 on the ClickMeeting webinar 
platform had generated a total of $ 366,000.

That’s already impressive, but let’s now compare it with all 
the paid events organized in 2020. We are talking about a 
staggering total of $ 2,034,124.62 earned worldwide, which 
is an increase of 455%!

$ 
36

6,
00

0
20

19

20
20

$ 
2,0

34
,12

4.
62

 



Online events - the future 
of marketing and training 
sectors

Webinars – a video marketing success story of 2020

First, let’s get a bird’s-eye-view of what was happening in the industry 
from a marketing and sales perspective. 

As every year, Wyzowl has released a respectful State of Video 
Marketing report, which backs up a significant rise in using video 
marketing in general and webinars, in particular, in 2020.

According to Wyzowl’s survey carried out among B2B marketers, the 
departure from the pre-pandemic reality strongly affected their 
activities and attitude towards video marketing.
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So far, we have walked you through the findings from the analysis 
regarding ClickMeeting’s platform statistics.

In this section of our report, we will step out from our data and dive into 
other reports strongly related to the key business goals for running 
online events – education and marketing.
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Moreover, the business results, these marketers confirm, should 
convince other businesses, reluctant to video formats, to change their 
habits:

86% of video marketers say video has increased traffic to their 
website.

94% say video has helped increase user understanding of their 
product or service.

78% say video has directly helped increase sales, and 84% admit that 
video has generated more leads.

Around 40% of marketers say their 
plans around video marketing have been, 
or being affected, by the coronavirus 
pandemic.

Out of those people, 74% say 
the pandemic made them more likely
to use video, while 26% say it became 
less likely.

60% of marketers expect the pandemic to affect their video marketing budget for 2021. 
Of these, 7 out of 10 say their budget will increase, while the other 3 out of 10 say their 
budget is likely to shrink.

68% of consumers say the pandemic has 
impacted the amount of video content they’ve 
watched online, with the overwhelming 
majority (96%) saying this has increased.

91% of marketers feel video
is more important for brands
in light of the coronavirus 
pandemic.
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Webinars find their place right after the top four: YouTube, Facebook 
Video, LinkedIn Video, and Instagram Video, with the result of 53%
- and most importantly – are the only format with such an (11%) 
increase over last year’s voting.

How do marketers plan to use video channels 
in 2021

89% (+1%)YouTube

Facebook Video

LinkedIn Video

Instagram Video

Webinar

70% (-6%)

63% (-3%)

58% (-7%)

53% (+11%)

When it comes to choosing a platform to put video marketing in action, 
it strikes that YouTube is the most widely used platform for 87% of 
marketers, but webinars are also on a roll – quoting after Wyzowl:

“Webinars were the video success of 2020. In 2019, just 46% used 
webinars – but in 2020, this rose significantly to 62%”.

“91% of webinar marketers say they’ve been a success
– an increase of 10% from 2019 – making the most effective video 
marketing channel of all those listed”.

The rise of webinars also comes forth when we look at what video 
formats marketers plan to use in 2021.

Source: Wyzowl, State of Video Marketing report



Trends and challenges for 2021

Since we know that marketers have been efficiently using and are 
planning to use webinars in 2021, it's time to understand what experts 
in the field have to say when it comes to predictions for this year.

When you visit HubSpot's Marketing Trends to Watch in 2021, one 
of the first things you'll notice will be virtual events as the first marketing 
trend.

What's noteworthy, although experts cited by HubSpot agree that online 
events will stay and will keep on playing a crucial role for marketers and 
businesses, they also tend to notice challenges:

Latané Conant, Chief Market Officer at 6sense: “This year saw an 
explosion of virtual events as marketers adapted to a changing world. 
While I suspect a lot of us are feeling some virtual burnout right now, 
there will still be a place for these kinds of events, even after we resume 
in-person ones. Imagine a virtual event running 24/7”.

The burnout, also referred to as “zoom fatigue syndrome”, may also 
be a difficulty to beat for businesses who transformed their traditional 
events into virtual ones:

Adam Masur, VP of Marketing at Credly: “The era of anchoring 
marketing around a big industry event is coming to a close. We've all 
seen the annual conference go virtual due to the impact of COVID-19. 
But I expect hosts to find that their audience's appetite for the singular 
virtual gathering will wane, as well”.

The reasons behind this burnout come down to the vast number 
of events out there and quality that's needs some tweaking. Replicating 
traditional trade shows or industrial conferences may not be enough 
to find success in running virtual events.
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What might be the solution? As we can find in HubSpot's report, 
companies and marketers should focus on creating connections 
and contributing to their audiences by creating a valuable 
conversation.

“Look for more intimate and more typical online get-togethers in 2021. 
Experts with verified digital credentials and a willingness to share 
will be highly valued virtual community leaders and influencers”.
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The role of online events technology in training 
and education 

Meeting online with students, pupils, and trainees has become the only 
way to maintain the teaching and training continuity.

As we mentioned earlier, as much as 44,2% of online events held on 
ClickMeeting, were online courses and training session, we decided to 
make some space here for quoting The State of the Training Industry – 
Benchmark Report 2020:

“There has been a great reaction from many training businesses, 
shifting to eLearning and Online Learning. A need for change has been 
enforced, and the training industry has reacted to ensure its customers 
can continue to learn, embracing the remote world and the power of 
web meetings. This year will see the largest change in how technology 
will be used to interface with customers, how providers administer 
those courses, deliver training, and gather feedback, all with trainers 
and students only shaking hands virtually“.

According to accessplanit’s report, the industry is entering the new year 
with confidence when it comes to continuing online training and 
e-learning model.



Bearing in mind that e-learning, blended learning, and “other” options 
stand for the same virtual training theme, we can say that the industry 
has a clear roadmap of what to do in the nearest future.

However, education is a broad category, with many types of events and 
formats to juggle. For the sake of our report, we would like to highlight 
two findings from this survey:
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Distance learning – scored 25% of votes for the current situation and 
45% in terms of future planning.

Webinar – 34% of answers concerning 2020, and a spike of 50% when 
it comes to the months ahead.

Webinar

34%Now

Future

Now

Future

Distance learning

50%

25%

45%

But despite organizations having to switch to virtual trainings and 
distance learning models and plan further investments in this matter, 
the industry's state is far from being flawless.

Soruce: The State of the Training Industry – Benchmark Report 2020



As we can read from accessplanit's report, the educational and training 
sector needs to stand against some crucial challenges such as:
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Low training quality that leaves a mark on a business;

Processing course bookings and inquiries;

Course promotion;

Course and event scheduling;

Arranging trainers.

For some of these aspects, technology is the answer:

“From eLearning, webinars, and online training, to the rise of online 
bookings and the decline of paper-happy sheets, it’s clear that 2020 
was and will be the year of digitization for the training industry.” 



Final words

There is no doubt that the pandemic fueled enormous changes in how 
we work, teach, train, run businesses, and communicate our brands 
with audiences.

Accelerated digitalization of all educational, marketing, and business 
processes found its confirmation in hard data:
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2,316,074 online events were held on the ClickMeeting platform, 
which gathered a total audience of 30,779,244 attendees.

$ 2,034,124.62  – the total amount of money earned worldwide 
through organizing paid online events. 

However, with the dwell-time going down and experts warning about 
the burnout syndrome and lower training quality, this should be a north 
star for organizations running online events in 2021:

High-quality;

Security;

Stable technology;

Building connections;

Engagement and contribution.



“

Videoconferencing, online meetings, and webinars have become 
the "new normal." While getting together in virtual rooms has been 
an attractive option back in the day, it transformed into a necessity 
in pandemic times. And it applies to a wide range of aspects. We do 
video calls with friends and relatives with whom we cannot meet in 
person. We run online meetings with colleagues, managers, 
business partners, and employees. Finally, we teach, learn, and train 
in virtual classrooms. What's more, trade shows, business, and 
scientific conferences had to reinvent themself as online (or hybrid) 
summits.

This new reality, that forced people worldwide to switch to online 
communication, is reflected both in our data and in reports based 
on external data.

It will therefore come as no surprise that ClickMeeting, as a platform, 
will consistently strive to help people stay connected and 
conveniently host any online event type – small, large, huge, live, or 
automated. That's why we no longer deliver technology to host just 
webinars, but in a broader perspective, we are a platform to host 
online events of all shapes and sizes. Hence, our report changed its 
name from the State of Webinars to the State of Online Events.

Dominika Paciorkowska
Managing Director at ClickMeeting

Online events
- our new reality





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


