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QCIickMeeting The Complete Guide to Selling Online Courses with Webinars

Introduction

Online education is on a roll, and that hype is not going to change any time soon. So, if you are

about to sell your knowledge with online courses, there wasn't a better time to start!

Webinars and e-learning are a perfect match. In this guide, we will walk you through a 7-step

process to become a professional, business-oriented, online teacher!

We are giving you a complete scenario with proven hints based on ClickMeeting webinar features

and top-notch integrations.
Are you ready?

Let's get started!
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You have scheduled your webinar presentation and promoted it as explained in our previous
publications: the How to Attract Crowds to Your Webinar handbook and Webinar Promotion

Timeline infographic. Now, what does a successful webinar look like?
Step 1T (minutes -5 to 0): THE WARM-UP

Some of your attendees will show up a couple of minutes before your webinar begins. To engage
them, make sure you enable a waiting room with an agenda. Not only will you let your early
arrivals know what to expect from your webinar and increase their interest in it, but you can screen
out those who are not interested in the topic. You should also inform your attendees who the
presenter is and — if necessary — share any important files with them. These can be high-quality
samples of your lessons, such as videos, selected slides from your presentations, informative

infographics, etc. to give them a taste of the overall learning experience and feed their interest.

-
-

-r

Basics of Economy - A complete study

Q)
% 11 May 2019 \_/ 8:00-10:00 AM GMT+1

Stephen Connor nom
h Professor of Economics at the Columbia University. Works mainly

in industrial organization, regulation, finance, banking,

and psychology-based economics. Co-founder and Editor-in-Chief

in Global Economics Daily. Running economy online courses for over
2000 e-students a year.

§= Agenda

Definition and Scope of Economics
Nature of Economics

Methods of Study of Economics
Economic Problems

Webinar starts in


https://knowledge-new.clickmeeting.com/infographic/webinar-promotion-timeline/
https://knowledge-new.clickmeeting.com/manual/attract-crowds-webinar/
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Remember that you can customize the waiting room layout with an easy-to-use drag-and-drop

editor that allows you to add or remove different sections.

The waiting room is a great place to start impressing your students with the professional and
stunning look of your webinar pages. With the Custom Branding feature, you can display your
logo and brand colors so that your audience will recognize you in seconds. But don't stop there!
Upload a high-quality background image from the gigantic Unsplash photo base. It's free! Select

a photo that corresponds with your course topic to underscore what you plan to teach.

Please note that these appearance settings will also apply to your registration page, webinar

room, profile page and thank-you page.

Basics of Economy - A complete study

11 May 2019 ® 8:00-10:00 AM GMT+1

male

o female

REGISTER

Stephen Connor nom
Professor of Economics at the Columbia University. Works mainly
regulation, inanc v
Co-founder and
in Global Economics Daily. Running economy online courses for over
2000 e-students a year

- Definition and Scope of Economics
- Nature of Economics

- Methods of Study of Economics

- Economic Problems

It is a good practice to start your event 3 minutes early to welcome attendees who have already
arrived. Once you welcome the early arrivals, remember to encourage them to share your
webinar on social media. To post info about your event and share it with their networks, all
attendees need to do is to use corresponding icons in the webinar room. This can attract some
last-minute attendees and create additional buzz around your webinar, which can be helpful,

particularly if you plan to repeat your event.
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Step 2 (minutes 0 to 5): THE TAKE-OFF

Start your event on time — beginning late creates a negative first impression. Make sure to enable
the recording of your webinar. Why? Because once your event is over, you can easily upload the

recording on YouTube. But that's not all!
Here's the bottom line:

Your recorded event serves as an on-demand webinar! This means that your online course
participants can watch the video later to refresh their knowledge and insights. What's more, with
the on-demand feature you will reach the students who registered but didn't show up to the live

webinar.

You can also distribute the recorded webinar via email, social media and your website, thus

strengthening your content marketing efforts and building your webinar portfolio.

Before you start your webinar, make sure to expand your reach with the Facebook and YouTube
Live feature. With this little trick, your online course will also go live on these two social media

platforms and engage all of your contacts and followers!
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As you start your webinar, introduce yourself briefly and tell your audience what the webinar is
about and who the webinar is for. You want them to be sure they joined the right event and that
they want to stay. Make the goals of the webinar clear in the agenda to screen out those who aren't
interested. You can post the agenda using the standard presentation feature, which allows you to

share any slides prepared in advance in PowerPoint or Keynote.

(X ClickMeeting  Learn business Spanish in 10 weeks

Welcome to webinar:

Learn business Spanish in 10 weeks

= Organizer:
e J John Smith

Next, give your audience a moment to familiarize themselves with the webinar room environment.
ClickMeeting's webinar room is intuitive and easy to use, but not everyone is tech-savvy. Make
sure they understand what different elements of the room are for and how the audience can
interact with you and each other. Pay special attention to the chat and the question mode as these

will be particularly useful in the Q&A part of your event.
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Step 3 (minutes 5 to 20): THE CORE

Now it's time for the core of your webinar presentation. First, introduce yourself in more detail and
build your credibility. Who are you? What is your background and experience? What credentials do
you have? What makes you the right person to offer a course on this specific subject? Again,
supporting your words with PowerPoint or Keynote slides through the presentation feature is
helpful. Make sure you have your slides uploaded to the webinar room in advance to save time

and avoid unnecessary breaks in your event.

Next, show the usefulness of your course by sharing the struggle a customer of yours faced. Tell
the audience about the transformation he or she went through by attending your particular course
and the result the customer achieved upon completion. lllustrate it with slides or a YouTube
video. A good idea here is to offer a sample of your eLearning session so that your attendees can

feel as if they've already enrolled in your course.

(R ClickMeeting  Learn business Spanish in 10 weeks

I <p—e ‘za /.

(O]
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You can do a short test at the end of the session to show attendees how easy it is
to simulate the classroom environment. In addition to tests, you can use the survey feature
or run polls to display results in real time.

(X ClickMeeting  Learn business Spanish in 10 weeks @rc Qozzas  @ene O X2
Survey results
Voted: Average points:
@ crar 9, ATTENDEE 31/31)
L JOHN SMITH B JOHN, DANI  LUCAS
© Jomsmith - @ Vanessa Jefferson
(25/31) (15/60) g rom

o Have you ever studied Spanish? (25 votes)

14725 (56%)

yes
-_— s
no

You can also use the presentation feature to provide your audience with evidence of the
effectiveness of your online course. You can use stats from your students in the form of pie
charts, case studies of happy customers or other graphics. Use videos if possible — show
portions of your course from a video recording.
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Step 4 (minutes 20 to 30): THE PITCH

Now it's time to deliver your pitch: introduce your course, show what it includes and the price.
If applicable to your course, use the screen-sharing feature to show the course in action.
Make sure you present all the key information on the slides. If you offer any bonuses,

remember to show them with the dollar value.

(R ClickMeeting  Learn business Spanish in 10 weeks @Orc Quzas @ O X

10-week business
Spanish webinar course:

» Access to webinar recordings

v Additional online videos and tests

4395 $299 - $100 OFF!

Consider recording testimonials of your happy students to include in your webinar presentation.
You can upload the video to the webinar room and play it directly from there, but we
recommend you post it on YouTube first and then play the recording using the YouTube

integration. This way, you will also have easily sharable content for your content marketing.
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Now, this is an important one. You want your audience to purchase your course - you don't want
them to think too long. The best way to achieve that is to present a webinar-only price for
your course — say 25% off — and create urgency by adding a fast-acting bonus to the

first 20 customers.

This offer will be gone after 1h  cetitnow

Are you ready to skyrocket your projects? cetstarted |

Sign up for a course

One week. ***** Hotel. 30% sale. -

Your career is just around the comer. -

All marketing toolkits in ONE place. '

To capitalize on it, make sure you use the call to action feature, which allows you to display
a simple message with a button that redirects attendees to a custom website of your choice, that

is, a landing page where they can make the purchase.

'/ Make custom CTA button

Yes, | want to start the course! BUY NOW!

Display for:

smin :

Button; Button url

Colors:
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Step 5 (minutes 30 to 45): THE INTERACTION

Once you are done with the presentation of your course, it's question time. The Q&A allows your
audience to participate actively in your event while you manage the interaction. You can allow
members of your audience to ask questions verbally, by granting them speaking rights, or they
can type questions in to the chat. You can moderate the questions and display them in the main
window to focus attention and increase engagement. Note: it is a good practice to have an

assistant taking care of the chat while you deliver your webinar presentation.

( ClickMeeting  Learn business Spanish in 10 weeks @ Qs B o

58, ATTENDEE(10/500)

HNSMITH  DANIELLEBR  LUCASC >

Do you offer gift vouchers?

Danielle Bryant ’qﬁ( 1

Once the Q&A is over, run a quick poll asking your attendees for feedback either about the course
or the webinar (or both). You can create single-choice and multiple-choice questions, but make

sure you keep them short and to the point. Don’t forget to leave some space for comments.

If you want to, you can display and share results in real-time with your audience. After the

event, you will have time to analyze them and improve the course or webinar as necessary.
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( ClickMeeting  Learn business Spanish in 10 weeks °

(o oo0 I8

) Where did you find our offer?

a. Online ads

b. Social media © crar

‘Welcome to the Lean business Spanish in 10 weeks
‘webinarl
John Smith | 1230PM

~ c. Search engigne

d. Other

6 Have you ever studied Spanish?

* Yes

No

O Please leave your comments here (optional):

When the Q&A — and your webinar — is over, take a moment to congratulate those who have
bought your course on the spot. Thank everyone for his or her time and close the webinar. Make
sure that when you close the webinar, you redirect them to your thank-you page that includes a
time-sensitive bonus for buying or offers a discount (as explained earlier). Make sure to include

the URL of this page in any post-webinar communication you send to your attendees.

: (X ClickMeeting

-

N Thank you for participating in the Webinar "The
= Introduction to Python Programming"
‘e

= Few simple data about this webinar

« iy B
: 158 67
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Step 6: THE EXPANSION

Well done! Your webinar drew quite the crowd and your students loved it. That's great news, but

your online teaching journey doesn't end there!

At the end of the day, your online course is about running a digital business and monetizing your

knowledge.
How do you make that happen?

Remember step 2 when we emphasized the importance of recording your session and reusing it

as an on-demand webinar? Well, this is the perfect way to:

e Create a bond with your students
e Reach registered participants who couldn't make it to your event

e Make more online students gravitate to your educational offer

How do on-demand webinars attract new students? It's easy and highly efficient. Send an e-mail
to your prospects — people who haven't registered for your webinar — and offer them unlimited
access to your recorded event if they sign up for your mailing list. And that's what lead generation

is all about — you expand your lead base and attract them with upcoming webinars.
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Step 7: THE INCOME BOOST

With the Paid Webinars feature, you can organize more lessons with paid access. It's easy,
safe, and profitable. The most successful webinar host earned nearly $43,000 on a single

webinar!

N ClickMeeting

l» Schedule an event

DETAILS 33 WAITING ROOM P /' APPEARANCE

Room name:  Your Paid Event

Room type: Permanentevent. Time scheduled event

1 ate always open and can be foined ot any time. Statistics for thase events will bo divided by
even

Aocesstype:  Omatoal  pussvod o [TEEED)

RUB

Cancel Set up agenda Create and invite .

Integrate your webinar account with PayPal and schedule a series of paid educational webinars.

Build a learning path for your students and start making money on your expertise!
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Conclusion

We hope that the above tips you will make your webinar shine — whether you already have
some experience, or are just getting started. But please do remember that webinar features are
only tools; it is your skills, confidence, and expertise that works magic. We share some useful

tips about that in our How to Look and Sound Professional in Your Webinar manual.

Good luck!


https://knowledge-new.clickmeeting.com/manual/look-sound-professional-webinar/
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